Politics and the bench do not work te-
gether toward honesty and justice.—Seecre-
tary Garrison.
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- CHAPTER LXXXVHL :
THE DEALER’S ATTITUDE TQWARDS NEWS-
© " " 'PAPER ADVERTISING.

Some say that newspaper advertising lacks the
‘‘prestige’’—that you can’t enthusé a dealer with the
mere black-amd-white of newspaper ads which you pro-
pose to run féf the promotion of the sale of vour goods—
that the only way to get a real, red-blo@ded dealer-enthus-
iasm team working vour way is to flash before Mr. Dealer

a great big sheet, showing (1) the pictures of the front
‘ covers of every good-looking magazine whose solicitor
calls upon you; (2) a collection of nice, artistic representa-
tions of your proposed ads, all ot ap in soft, prettyv half-
tone effects.

Some say further that this is not theory. They know
from actnal experience on the road. All right—perhaps
they did find, once upon a time, that a great big proof
sheet of a proposed national campaign did open the deal-

e What Sre traveling er’s eyes and start his order in 'th-e little book. But, does
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that times have changed: Somemay think that the
‘18 Just ‘as susceptiblé {6 that “‘spFend’ as he used
but’ he is not, and that is based on experience and not
theory. 5 il
But some may have good reason to believe that an
advance sheet of magazine ads still itfluences the
to order liberally of to stock up for §

_ the demand whic
that proposed campaign prophesies. As far as estab-
lished manufacturers are concerned, that may “be qhife
true, because they have always run along so eneceduﬁy,
and the dealer feels that in theif éasé he will not get =
stuck if he anticipates 4 fdir demand for their goods. t
the sad part of it is that this whole'system of desler'stitin-
lation has suffered at the hands of that greatest of all
success assassins, General Fake. ‘Some careless mani-
facturers came along with some of those art sheets, and
the dealer was frightened into filling up his shelves lest
he be swamped with theé resultant demand for Fake’s
Flaccid Flakes or some other *‘big séllér’* which, as far
as you could tell from the eventual demand, was réally
advertised in the classified depariment of the magazines,
if at all.

s
So, Mr. Dealer, after listening to this story of
“Wolf,”” got to thinking: *‘Theré ain’t no snch animal,’
Perhaps your proposition may be the wolf, but, though
it be a regular ‘‘bear’” as to actual consumer demaxid,’_i‘t
has to snffer the suspicion to which that old éry of
““Wolf”’ has made it subject.

Anyway, why don’t a mere business-liké ‘‘ black-and-
white”” presentation of your proposed newspaper adver-
tising have as good an effect in getting the dealer {o put
in an adequate stock? Why woulda’t it have a better,

. effect—logieally? Suppose you were spending $100,000.
per vear. You are ih 1000 towns where there are good
newspapers, and where you have dealers. - That would
make an average of $100 to each of these towns. :

Suppose that this fall your travelers were to starf.
off with a set of ‘‘mere black-and-whife’’ copy to be nséd

TE]

- ’.II_;.-

g . ! .'_‘{,'*'--":11'_ Sy
LA it E » | 1 - L8 3
P e e;.:r?‘-‘-‘.«-qwm.' i~ L T
b serial ¢
"L i
eET Y '

2 o P T

| ] . \ v X 4 g . o C 4 | N - o -' -
- . . 1 . B~ - e 1 ) it ' B
L - gL - N o - Ay [Fer ] Ll >
! W = - L -5 - 5 . a2y iy N B

T

-4

'3 -
: ﬁ',‘:'«-:.“}g--‘-z_ et 3

o L .~

3 B

in these one thousand local newspapers. Even your poor- - (& &
est salesman could go intd a store in some town of 25_ w0,

where vou have always found it hard to get esenta-

tion. He could go to the very best merchaiit mﬂlal’w "

and say, simply: : 6 5, ar Ay _
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